CoVINGTON & BuUuRLING

12071 PENNSYLVANIA AVENUE NW  WASHINGTON

WASHINGTON DC 20004 2401 NEW YORK ! uq%ﬂ
TEL 202 662 6000 SAN FRANCISCO RLLA: /o L
FAX 202 662 6291 LONDON ‘
WWw COV COM BRUSSELS

January 12, 2004
RECEIVED
By Hand Delivery JAN 1 2 2004

Ms M lene Dortch
; i e ¢ bore . “HEHAL COMMUMCATIONS COMMISSHON
Federal Communicattons Commission JFICE OF THE SECRETARY

445 12" Sucet, S W
Room TW-A325
Washington, D C 20554

Re Erratum to Ex Parte Presentation CS Docket Nos. 98-120, 00-96

Dcar Ms Dortch

This 1s an erratum to the above-reference ex parte letter filed on November 21, 2003
The onginal e parte letter referenced an attachment which was not included with the letter We
are including the attachment now

An original and one copy ol this erratum are bemg filed with the Secretary’s Oflhice as
required by Section 1 1206(b)(2) of the Commussion’s Rules  Please contact the undersigned 1f
there are any questions with respect to this erratum

Very truly yours,
v
Jonathan D Blake M

Attorney lor the NBC
Affihates Assoctation
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I%lulticasting Opportunities for
¢ NBC Affiliates &
NBC Owneq/’Stations
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'Z’ﬁ DTV-3 NBC Weather Network National / Local Balance

National Content e Local Content
Production K Produced at NBC News Channel e« Local segments produced by
(Network / Affiliate co-owned) local news team
[ «  “NBC Weather Network...” o ‘“...brought to you by NBC5.”
o Local news cross-promo vehicle
| « National / regional maps, + Automated text and radar
Non- conditions, forecasts
A“r;chored Key city weather
eather 50 “weather cam” locations
On-air talent ... with carriage ¢ Regular local weatherperson
| o emmmaoo__tepPoOrts ...
) Extended News Channel severe « Extended coverage of local
Field weather reporting weather emergencies

Reporting,
Other

¢ Other DTV local during
primetime bandwidth crunch

Y » Travel advisories, airport o Local traffic reports, maps, cams
Alerts closings o AM.B.ER. alerts

e Terror alerts

Develop Leading Weather Network with Strong National / Local Balance




‘M)ﬂ Full Digital Carriage in Public Interest

More Video

Competition

Greater
Diversity

: . Jua g
Direct:Consumer;Beriefits

Alternative to pay cable

New channei choices

More revenue for free TV
programming

New over-the-air channels benefit all
viewers ... esp. lower-income

New channels on cable with
distribution not controlled by MSO

ot
A

Other Benefits

Business friendly . . .more ad supply

Equitable carriage for smaller
broadcasters

More opportunities for programmers

Must-carry needed to launch new free
services

Congress, court say carriage key to
survival ... even more true today

Strengthened
Localism

More channels for local broadcasters,
the standard-bearers of localism
Lowers spectrum price-point for start-
up / independent local programmers
More ad avails to fund local content

Local programming in single common,
nationally supported structure

 NewTV N

‘Innovation

New data streaming, downloading,
and mobile technologies

Hundreds of broadcasters (not just a
few MSOs) driving innovation

MM pME  maN SR PN SEe MEE  EEm ME e N EEE  SEE men S MA S e e FEm veme W eet AR OE EM GOW TEER N mmm M Mma et e een mom o

Faster Digital

Transition

More over-the-air local content will
drive consumer adoption of DTV

Broadcasters willing to invest in
multicast ahead of DTV switchover If
promise of future carriage

Wide-ranging Public Interest Benefits Through 19.4 mbps DTV Must-carry




L\ !)ﬁ Broadcasters’ Presence on Cable Systems

Today: Analog+Digital Cable Systems Future: All Digital Cable Systems!"

< Total Bandwidth 750 MHz > < Total Bandwidth 750 MHz—— ———»
54 o 471 MHz—> «— 225 MHz— 9% « 696 MHz >
MHz MHz
:‘Sg:; nalo Bandwldtli i' ital Bandwidth
LN ~ A ~ | VAN v J H_A ' —~ AN d S/
Broadcast® anpajog Cable Digital VOD, Data, | _Broadcast Digital VOD, Data,
Channels Channels® Telephony , SD |HD + Multicast| Channels®  Telephony
1 1
1 i
MHz 138 333 ~60 165 |12, 69 ~350 277
] I
1 I
% Analog| 30% 70% NA NA : NA' NA NA NA
| 1
% Total | 18% 44% 8% 22% | 2%, 9% 47% 37%
| I
| R

Note: 73% of cable homes are analog-only today

(1) Some analog capacity ikely needed over nexl few years to service legacy TVs ... bandwidth reserved for analog will decrease over ime
(2) NY Example 23 Broadcast siations

(3) % of digital bandwidth used for channels vs, other sanvices will vary

In Digital World, Full HD+Multicast Carriage Would Use 1/2 Cable Bandwidth
as in Analog World




. Multicast Carriage Key to Future of Free DTV

¢ Multicast carriage is necessary to future broadcast viability

— 42 stations cancelled local news in a 4-year period ending 2002, and
more have cancelled since

— In 1997, the fourth ranked stations in markets 51-175 averaged profits of
$2.4 million; in 2001, they averaged a loss of $2.8 million

e Multicast carriage will safeguard consumers from MSO bottleneck

¢ Public will benefit from more diversity, competition and free,
universally accessible, local programming

¢ Future multicast carriage will drive and accelerate transition

e Prospect of carriage requirement will induce innovative uses of
digital resources by local stations now
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Amls Forecast DTV Weather Ghannel

NBC and its aititiates may roll gut their mullicast weather service in 2004

By Snuvi McCrinran

B(: and its affiliates are de-
velopmg o nostly Incal
weather service that would
be offered as part of a multicast
package ontheir D1V channels
“I don't think there s a TV
station it the alliliie body that
would say there 15 anything
mare strategic than weather,”
says Hearst-Argyle [elevision
Executive Vice P'resident ferry
Mackin. who chairs the jout {u.
tures comimttee of NI and s
affiliates.
The weather serviee, which
woukd also include news op-
dates s one of two pogects g

the Iatures comnmitee has 7e¢-
raed in on afier several months
ol talks The other. already a fimm
g, is a natiomal local Web site
featuning Olyinpies coverage
through 2012 (see page R)

1 ast week. the afliliate hoard
sert details of the weathier ser-
vice 10 all alliline general
managers antd station-grovp
heads, solwiting feedback
ephies are due today Netwaork
and board membiers hope 1o
crunch the results andd have a
fo/nu-go decision on the digs-
tak service farly soon

NBC Chairman Boh Wright
mentioned a digital weather/
news service indiscussing stea -

Contmned on poge 38
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Top of the Week

NBC's puoposod wealher service wnuld tap mto alhli:le nsnurce: alraady in place, Iln 1eehnnlo¢r graphl:s and persnnnut Ie {1md casis

NBC, Affils Ponder Local Weather Service

Continued fronn peige |
ey with investors aflter the an-
nuuncement of the NBC-Vivends
Universal { ikerraimment merger
last month He said the NBC dig-
ual nlucast might also include
HOTY, & wmovie channel ad a
“sncak peak” channel promonng
Umiversal movies and NBC 1V
shiows

The Olympic Web site 1« heng
funded by the network as part of
arecent agreement w extend the
netwark-affilate “loventory Man-
agement Plan” theough the 2012
Olyenigne gantes

According 10 Roger Ogden,
chanrman ol the NBC alfiliate
Bevand and president and gener-
Al manager of Gasnetr's KUSA-
IV Denver. the weeathes service
couddd be up and ranmng by the
muddie of next yean W woulid be
jomily owned by the affiliates
and the newtwork, he says

Lhe service woald be “locally
driven,” Mackinn ways But n
wottld also receive pannnal -
serts fpom the N3t News ¢ hane-
uel, the Chatlotge, N € -based

news-feed service that s jointly
vwned by the network and affil-
iates

Thie service’s forimat would he
almast the reverse of cable's The
weather Channel, which has a
natimal locus with opportunity

the futures comnnttec about 14
months age “Our aim.” says
Mackin, 15 to cotne up with
strategic projects that we can
also get our arms around ™
Much of the appeal of the
weather service s thal many of

sends affilnes through 1ts News
Channel feed "l doesn't take a
great deal of addinonal re.-
sources 1o gei 10 the point where
they can do more,” Mackin
poans out

The aim s 1o credate a brand-

'Now is the time 1o act. We all need to operate muitiple platforms in oupr lgcal
communities to be survivers over the next decade.’

Roaer Qapen, KUSA-TV Denver

for local nserts {nlike TW(C, the
NBC. service wonld alse leature
news and safety aleris

weather Channel President
Wl Buike says bring it on “Were
tonfident we have g very sirong
praduct We heat competiton all
the tine, and we compete with
INIBC statons| already We have
Weathersuan as a degital all-local
product that 15 v 7 mtlion
honselolds and doing extreine-
ly well ™

NBC and its allihates formed

the resources are abready in
place and not 4 ot of incre-
mentdl expense would be re
quiresl, he adds "1 really 1s o
marnage of skills 1The aflilates
have the technology, graphics
and personned i place so we
teally are seen as the best local
cxperis (n our markets  fhe
channel 15 going to Jeverage
that expertise ”

NBC, i tavny, has the capalnl
iy to produce natienal elements
mus h ke the news items Nig

ed. ad-suppored chanael thin
would air on broadeast and have
appeal todocal cable systems s
wellas part of dhgiial ieransmnny.-
SIO0 HCEMLITTONS

Ogden and Mackm conlinm
that the weather channel could
be one ok lwo I'ull e digeal
chan Ih.ll Lates and N
|u|n(atzh( Tate n).,-.ulv NHC ~
LDV prograinmimg

One thig ihe afliliate survey
o trying Lo paapomt s hinw
mnany NBC staboms are already

domg local weather channels oin
their own ane to what extent sta

tions see the current proposal as
one that would mesh or confhcr
with their own business plans

Mackin doesn't behieve that o
huge number of stanons are do-
ing local weather channels now
“We tully accept that indmiduad
statons will have to make dec-
stons based on the sirategic -
portance 1 theirr own compua-
mes "

Atthe saune nme, Ogden adds,
the broadoast mdusiny his v pes
off the dime and start ninple
mensing some real world digaal
services "We all reabize that the
witld mwhich we operate single
1V staunons mondwvidial ma
kets 1s gomg o end, whethey the
other Tines of destnibuton aie
duopehies, robust Indernet sites
with vackea, sinut uses of the dig
ital spectrom o all of the above
Now 15 the titne e oact We alt
need o operate walnple pla
forms meown local cotmsnmnes
10 be swvivens ovel
devade " @

the next
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Quick! Join the Future

Programmers should exploit broadcasters’ DTV multicast channels

decade or so age when [ohn
Malone recogrized the paten-
13l of digital 1echnology, he
challenged programmers to enme up
with niew nenworks to fill the vast digr-
ral platform that cable uoperaters
would creare Thy programmers re-
spirded Trdaw we have cable svs-
rerms bulging with mutupleacs and
niche: channels unce thought unposs-
blv narrow 1n scope—sruff hke \Wings.
MTVZ Boomerang and Soapnet
The broadeasung business doesn g
have a Juhn Malone 1o make the call
1o thignal So ! guessirs up 10 me
Here goes Round up sour besr pro-
gramming 1deas and take them to
vour neares! broadcast network or
major T\ -s1anon group
Broadcasters have a dignal plar-
torm atbert much smaller than ca-

Mearsahile DIC, the producer ol
popular chuldrens animaton has let
11 e known that itis willingto create
athildrens nepws ork for diginal broud-
cast Not a bad idea and one that
should rattle the keds nemorks on ca-
ble, which belies ¢ thes have alock an
the market

1 see DTV stauons offering . misof
local and nanonal services The chan
nel that NBC and s affibales are
cooking Up s a great idea one the
wther nerwerks and thoir atfibares
should immediatelh steal if they al-
ready haveni done so Its basically lo-
cal but i witl have roum for nanoenal
news and weacher inserts

But other digital broadeast scnaces
could be nanonal mumuchking the best
of cable Or why not. i vour own,
start a mull language channel that

BROAGCASTING B CABLE
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Afnlucdst must-carny looked Dhe a
slam dunk a few weeks ago s not
such a sure thing ansmore FCC
_hairman shichael Powell has put off
acnian so that the Loinimisyon can at-
tend 10 what he thinks is morte 1m-
portent business Plus the comms
sinners are talkung about loading up
the musr-carn Tule wuh all kind af
programnung nbliganons

There > ¢ downside for program-
mers looking at digital broadeast no
hicense fees Aost nersurhs on cable
enjor a secund revenue stream m the
form of monthh per-sub pavnents
On broadeast chanpels have to make
do with justone adserusing On the
ather hand, bioadcasi docs have the
potennal of ¢x entually reaching 160%
of T\ homes

Srr this s the moment Ever sta-
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The planned NBC weathar channe! |5 an idea warth slealing

bles. that 1s now virtualhy empn They
created the pilatform when they
wwrtched on their DT stations

Lien after making room for prine
nme HDTV cach TV stanen wall have
roam for at least three w five prograin-
nungsenices So a market with five sta
nons wall need as mamy as 23 channels
This wo-called mulncast capacine will
evenuallv get filled Wi sof by sou?

Right now, broadrast DTV 1s avac
wum Business ke nature, abhors a
vacuum

| wouldn1 delav Sreve McClellans
romt pﬂgE slof |h|5 wistth Savs lhal
NBEC and i1s atfilgies are worhing ona
weather'news update channel that
would gike one of the digial <kts on all
NHC sranions NBC Chauman Bob
Wwripht savs the nenvork is alss ponder-
inga sneak peek channel to promote
Unnersal movies and NBC stua s and
a inavie channel If all this comes 10
(it there will bt 1o opportunin
for vursiders o NBL QsOs or affilianes
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serves the ethnic groups Inyour mar-
ket? (There are more people of Palish
ancestn in Chucago than there are im
Warsaw } Surelh. the networks wilkiny
a Spamish-dubbed version of therr
schedule. ending the need lor the SAP
bution

To make brnadcast digial senace
viable broadcasters probabh need
multicast must-carry—that 15 an FCC
tule thas savs the cable svstems must
carry local DTV channels in their en
tirety regdrdless of how manu ind:-
wndual program senaces they contarn
Only with such a must-carmv ruie can
programmers be assured that their
digia! broadcast service will have a
long reach ar leas) as long as cable

Wright has made multicast must-
ctam his tap Washington prionin his

ey unporiant ” he nld us a fuw

weeks ago "This couniry has the best
free universal TV svstem n the world
To do anvihung 1o weaken that is &
terrthle miytake

R IR T T S S
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o1 should be searchang for channels
to Il its <igieal platform and eveny
programmer shauld be thrusung us
bestideas topsard

v Clellans ston ol the NBC s DTV
plans ended with a quote from Ruger
Ogden the chairman ot the NBC af
filares board It bears repeaung 'l
think we all realize that the world in
which we operate single TV stainons
inindvidual markets 1s going Lo end
whether the other lines of disiribu-
rron are duopohies robust Inrernet
sites wilh video or smari uses of the
digiral spectrum or all ol the above
SNowois the ume to act We all need to
operate muluple platforms in our fo-
Lal commumues 1o be survivars mver
the next dewade ™

lohn Malone couldnt have said it
betier m

Jessell may ba reached at
hyesseti@reedbusiness.com
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